Monthly Sales Report Feb. 2027
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Overview
[Japan]

In August, Same—Store Sales stood at 97.3% of the previous year’s level, while All Store Sales were 96.1%.

In August, sustained intense heat drove solid sales of summer merchandise, with Same—Store Sales—particularly for FB and SB brands—surpassing the previous year’s levels. Although customer traffic showed signs of recovery for major,
high—-volume SC brands, overall Same—Store Sales fell short of the prior year’s figures.
E-commerce sales were 89.3% year—on—year.

Notes

[Japan]

Same Store : Stores and online stores operated fully through the previous year, excluding stores which closed more than 3 days in a month due to the renovation and other reasons.
All stores : Stores and online stores
EC: Online stores operated by our company and third parties.
* Normally, when calculating Same stores, stores that are closed for 3 days or more during the month are excluded, but as an exception, the same month of the previous year is not excluded.

These are the preliminary result we usually announce on every 2nd business day* of the succeeding month.

In case of discrepancy between the preliminary result and the official result, we announce the revised figure together with the preliminary result of the next month.




